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ITACU guidance notes for the use of interactivity in 
BBC commissioned programmes 

 

Introduction 
All BBC programming (whether in-house or independently produced) needs to 
comply with all applicable regulations and BBC Editorial Guidelines (please see the 
Editorial Policy guidelines). 
These notes set out the process that production teams need to follow when 
incorporating interactivity into programming and specifically set out how they need 
to work with the BBC’s Interactive Technical Advice and Contracts Unit (ITACU) to 
deal with: 
 

- Approval Forms 
- Selection of the type of Interactivity 
- Selection of a Service Provider 
- Contractual Terms with Service Provider 
- Tariff to be used and Outpayment to Charity (if applicable) 
- Use of Residuals 
- Terms and Conditions 
- Use of Independent Verifiers 
- Contact with Regulators 
- Graphics, Verbal Messages and Captions 
- External Communications 
- QR Codes 

 

Approval Forms 
For any use of interactivity, a BBC ITACU approval form will have to be submitted by 
the relevant BBC Commissioning Executive, for Content, or Controller (or 
nominated deputy) for Radio. This form must be approved before any piece of 
interactivity takes place or is promoted in any form. The approval process will take 
at least 2 weeks from completed submission and may take longer for non-
telephony interactive proposals, and up to 8 weeks for non-verified online engines. 
It is advisable to discuss such proposals via your BBC Editorial Representative with 
BBC ITACU and Editorial Policy as early as possible. Please contact BBC ITACU for 
more details. 
 

Selection of the Type of Interactivity 
There are different types of interactivity available such as telephony (Premium Rate 
or non-Premium Rate), texting (SMS) and post. BBC ITACU covers the following 
types of audience interactivity: telephony, SMS, online, post, email and red button. 
 
Not all types of interactivity will always be suitable to a particular programme. 
Aspects such as demographics and target audience, or the length of the 

https://www.bbc.com/editorialguidelines/guidelines/competitions-votes-interactivity
https://www.bbc.com/editorialguidelines/guidelines/competitions-votes-interactivity
mailto:itacu@bbc.co.uk
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interactivity window could make certain interactivity methods impracticable. For 
example, texting might not always be the most appropriate entry method for a 
competition targeting an older demographic and use of premium rate telephony 
will rarely be considered suitable for interactivity aimed principally at children. 
Also, mobile text entries may not be suitable for a vote dext entriese쀀
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share where no minimum payment is due to the service provider should there be a 
shortfall which would mean that call volumes do not cover the service provider’s 
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issues. When a QR Code is scaled down, this reduces the logo which can 
distort the QR Code, making it unreadable. If you wish to include a logo, then 
please seek advice from your brand manager. 

5. QRϙCodeϙPŪbliŜhingϙSofťſaŘeϡ ITACU use Adobe InDesign to produce QR 
codes, we hold this licence for our own use. Once created, a PDF will be 
supplied of the QR Code. Your graphics contact / digital producer will be able to 
place this on the appropriate page/screen. ITACU can provide a training session 
via ZOOM or MS Teams on how to produce your own QR Codes. 

6. DaťaϙAnalƅŜiŜϡ If your web page URL sits within the bbc.co.uk domain, ITACU 
can track the use of your QR Code. We add the string ?method=qr to the end of 
the destination URL to be able to track the data in a third party system called 
"Piano" which is used by the BBC to measure and track internet traffic 
to bbc.co.uk web pages. The ITACU Principal Data Analyst will provide summary 
reports after the initial launch of your QR code.  For longer term campaigns the 
ITACU Principal Data Analyst will host an introductory virtual Piano training 
session using Zoom or MS Teams or in person in W1 and/or W12 location(s) if 
requested. In addition, two formal Piano training courses are available on the 
BBC training system: 
Piano Analytics Introduction for Web Analytics (Class COU-9661) and Piano 
Analytics Data Query 3 for Web Analytics (Class COU-10264) 

7. ITACUϙŘeŜponŜibiliťieŜ: We are unable to physically publish QR Codes on BBC 
internet pages or in broadcast, speak to your graphics contact or digital 
producer for more information. We do provide ITACU best practice/advice on 
best promotional approach, colours etc but we are unable to do so if the design 
decision is beyond our control/accessibility. 

8. FinalϙURLϙdeŜťinaťionϡ ITACU will recommend the best destination URL if a 
page has been embargoed and testing is unable to be conducted ahead of the 
QR Code being broadcast. For the Coronation Service page, we pointed to the 
live /programmes page rather than the embargoed page as this significantly 
reduced risk. The least steps for the user to land on the destination URL is 
recommended, if a URL redirect corrupts then the QR Code will still be pointing 
to the final destination URL. 

9. VaniťƅϙURLŜϡ We are currently researching vanity URL's (such as 
bbc.com/strictly) – it's highly unlikely that a tracking string can be added to the 
QR Code destination URL for these types of URL's. ITACU can test beforehand 
and advise if the QR Code is working correctly.  
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